Underground Economy Alive And Well In Canada

Forty Percent of Canadians Admit to Purchasing Goods or Services Without Paying GST
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Underground Economy Alive And Well In Canada
Forty Percent of Canadians Admit to Purchasing Goods or Services Without Paying GST
Toronto, ON – A new survey released today by lawyers.com and conducted by Ipsos Reid asked Canadians across the country about their participation in the underground economy, specifically if they have ever bought goods or services without paying GST.   

Forty percent of Canadian adults admit to having purchased goods or services without paying GST.  Interestingly, the wealthiest Canadians are most likely to have made such a purchase.  More than half (52%) of Canadians with an annual household income of over $100,000 have participated in the underground economy, while just one-third (33%) of those with an annual household income of under $55,000 have done so.  Other findings include:

· Males are more likely to have purchased goods or services without paying GST than are females (46% vs. 35%, respectively).
· Canadians residing east of the Ontario border are least likely to have purchased goods/services without paying GST (31% in Quebec, and 35% in Atlantic provinces), while those in Ontario and Western Canada are the most likely to have done so (45% in B.C., 44% in Ontario, Alberta, and Saskatchewan/Manitoba). 

· Canadians aged 18-34 years are least likely to have participated in the underground economy (32% vs. 46% among 35-54 year olds and 40% among those 55 or older).

Canadians participating in the underground economy have purchased a variety of goods and services without paying GST, including: house cleaning (40%), general contracting work (36%), house painting (25%), alcohol and cigarettes (13%), and bootleg CDs/DVDs (11%).

Three-quarters (77%) of Canadians believe it is solely the responsibility of the vendor to report the taxes to the government.  However, Quebec residents are far less likely than other Canadians to place the tax-reporting obligation strictly on the seller (48% vs. 77% overall).
These are the findings of an online survey of 1,184 Canadian adults over the age of 18.   With a sample of this size, the results are considered accurate to within ±2.8 percentage points, 19 times out of 20, of what would have been, had this entire population been polled.  The online survey was conducted between April 27th and May 1st, 2006.
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For more information on this news release, please contact:

	Rick Lempera
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(416) 324-2900


For full tabular results, please visit our website at www.ipsos.ca.  News Releases are available at: http://www.ipsos-na.com/news/ 
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Ipsos-Reid is Canada's market intelligence leader and the country’s leading provider of public opinion research. With operations in eight cities, Ipsos-Reid employs more than 300 researcher professionals and support staff in Canada. The company has the biggest network of telephone call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos-Reid’s Canadian marketing research and public affairs practices are staffed with seasoned research consultants with extensive industry-specific backgrounds, offering the premier suite of research vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in the country—all of which provide clients with actionable and relevant information. Ipsos-Reid is an Ipsos company, a leading global survey-based market research group. To learn more, visit www.ipsos.ca 
For copies of other news releases, please visit 

http://www.ipsos-na.com/news/
© Ipsos-Reid Corp. 2006
Washington (   New York ( Minneapolis ( San Francisco
Vancouver ( Edmonton ( Calgary ( Winnipeg ( Toronto ( Ottawa ( Montreal


[image: image2.png]Ipsos Reid




_1185958044

